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Abstract

The research investigated the news commercialization and its implications on media credibility
with a particular focus on Silverbird television and Rhythm radio station. The study was
anchored on Social Responsibility Theory and Social Exchange Theory. A survey research
method was used while questionnaire was adopted to elicit responses from the respondents. 92
journalists from Silverbird television and Rhythm radio station were selected. The data collected
were analyzed in frequency and percentage method with the aid of tables. Findings show that
majority of the respondents (40%) were aware of news commercialization in their respective
media establishment to a high extent. Most of the respondents attributed poor remuneration as
the major factor responsible for news commercialization among media/journalists in Bayelsa
state. Although, most of the respondents (67.8%) claimed that news commercialization efforts to
generate revenue for stations to enable the management run the stations. Though, substantial
number of respondents (90%) admitted that news commercialization affects objectivity and
balance in reporting. Similarly, the significant number of respondents (92.2%) agree that news
commercialization affects professionalism and ethics of journalism. The study recommended that
NBC should step in to force the broadcast media to uphold its social role of defending the
public's right to accurate and truthful information while the sanctity of the news should not be
compromised. The selling of airtime and commercial advertising are two examples of alternate
revenue streams that broadcast owners should look into.
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